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INTRODUCTION

Now celebrating 10 years in the optical industry, Strategy with Vision is delighted to welcome
you to the latest Trade Show Report, Silmo 2011.

The report is divided into sections. Each section has a summary giving a rapid overview of
the new and significant developments in each category. For ease of reading, the summaries
are grouped together at the front of this document.

Detailed reports of the individual companies for ophthalmic frames and lenses, sunglasses
and sunglass lenses, machinery, and shopfitting and other equipment are available in a
corresponding Appendix. In addition, in this report there is a quick review of the Low Vision
nominations for the “Basse Vision* Category of the Silmo d'Or.

Pictures have been included for information — but have been compressed to keep the size of
the document manageable. If you would like more details or to see the original file please
contact SWV. Websites are included in the appendices where available.

The team from Strategy with Vision spent considerable time at the show talking with
exhibitors to discover new products and innovations. The team attempted to visit all stands
during the 4-day period. If however, SWV has missed a significant innovation from your
company, we would like to apologize. Please contact us on ingeborg@swv4u.com and we
will visit you next time. The next exhibition report from SWV will be the MIDO 2012 trade fair,
in Milan.
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SILMO REPORT DISCLAIMER 2011

This presentation contains statements based on current expectations, assumptions
and forecasts on currently available information.

It is prepared specifically for clients of SWV Strategy with Vision and is for use only at
the agreed location(s). It is furnished in confidence and is not to be used or duplicated
outside of the subscriber organisation(s) in any form without our prior permission in
writing.

The opinions stated represent our interpretation and analysis of information generally
available to the public or released by responsible individuals in the subject companies.
We believe that the sources of information on which our material is based are reliable.
We have applied our best professional judgement to the data obtained by us but we
are not to have any liability for the accuracy, comprehensiveness or content of the
information presented. In any event our liability shall not exceed the amount of the
fees paid to us by the relevant organisation.

Various known and unknown risks, unpredictable developments, changes in the
economic and political environment and other presently not yet identifiable effects
could result in the fact that the actual future results, financial situation or the outlook
for the company differ from the estimates given here. We are not obligated to update
the forward-looking statements made in this presentation unless there is a legal
obligation.

For more information, please contact:

SWYV Strategy with Vision GmbH & Co. KG
Am Burgacker 23, 69488 Birkenau, Germany

Tel. +49 6291 872 00 63

e-mail info@swv4u.com

Or visit our web site at www.swv4u.com
Follow us: SWV4U
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